
	Program: Bachelor of Management Studies(2023-24)
	Semester: I 

	Course: Media, Culture & Society
	Code:  

	Teaching Scheme 
	Evaluation Scheme 

	Lectures 
	Practical 
	Tutorial 
	Credits 
	Theory 
	Practical 

	
	
	
	
	Internal
Marks 
	External 
Marks
	Internal 
	External 

	30
	Nil 
	Nil 
	02
	 20
	30
	Nil 
	Nil 

	 

	Internal Component 

	Class Test 
	Assignments 
	Class Participation  

	  10 (Average of 2 tests)
	  10
	Nil 

	Learning Objectives 

	· To understand the role and responsibility of media and culture in society.
· To identify and analyse the connection between media, culture and society.
· To analyse how media and culture have changed in the globalised society.
· To understand and interpret the workings of new media and modern culture and society. 
· To implement the developments of culture and media in everyday society.

	Learning Outcomes 

	· The learner will be able to establish a co-relation between media and society.
· The learner will be able to evaluate and understand the association between media and culture. 
· The learner will be able to better interpret the workings of the society, its impact on media and culture, and vice-versa.


	Pedagogy 

	· Lecture, Audio-visual, Research Papers, Case Studies, Simulations, Assignments, Project work, Group Discussions. 


	Module 
	Module Content 
	Module wise Pedagogy Used 
	Duration of Module 

	I
	Introduction to Culture
A) Concept and Meaning of Culture
B) Nature and Characteristics of Culture
C) Origin and Nature of Culture
· British Cultural Studies
· Formation of Culture
      D)  Concepts related to Culture
· Acculturation
· Enculturation
· Ethnocentrism
· Cultural Relativism
· Cultural Shock
       
	Lecture, Audio-visual, Research Papers, Case Studies, Simulations, Assignments, Project work, Group Discussions. 
	10 lectures 

	II 
	Introduction to Media
A) Evolution of Media
· History of Print media
· Brief history of radio 
· Brief history of TV
B) Media and Globalisation
· Age of Internet
· Media Imperialism
· Homogenization
· Glocalization
       C)  Digital Media Culture
· New Media
· Digitalization of the world
· Social Media
        D)  Privacy Laws and Impact of                           Digital Surveillance
· Right to Privacy Act
· Data Protection in today’s age
	Lecture, Audio-visual, Research Papers, Case Studies, Simulations, Assignments, Project work, Group Discussions. 
	10 lectures 


	III 
	Interaction between Media and Culture (Society)
A) Mass Media and its Messages
· Different media and their different messaging
       B)  Culture, Industry and Media
· Commodification
· Memes as communicators and reflection of Society
        C)  Popular Culture and Society
· Films
· Television and Web Content
        D)  Current Trends in Consumption of Media, Culture and Society
· Advertisements
· Instagram blogging
· Youtube vlogging
· Anime and Manga
	Lecture, Audio-visual, Research Papers, Case Studies, Simulations, Assignments, Project work, Group Discussions.
	10 lectures


Reference Books:
1. Media and Cultural Studies: Meenakshi Gigi Durham and Douglas M.Kellner 
2. Media Gender and Popular Culture in India- Tracking Change and 
Continuity – Sanjukthe- Dasgupta 
3. Culture Change in India- Identity and Globalisation – Yogendra Singh
4. Indian Media in a Globalised World- Maya Ranganathan, Usha M. Rodrigues 
5. An Introduction to Cultural Studies- Pramod K. Nayar 
6. Media, Culture and Society: An Introduction - Paul Hodkinson
7. Culture, Society and the Media - Michael Gurevitch
8. Media and Culture: Mass Communication in the Digital Age - Richard Campbell, Christopher R. Martin, Bettina Fobes
9. Social Media: Culture and Identity - Kehbuma Langmia, Tia Tyree
10. The Handbook of Diasporas, Media and Culture - Jessica Retis, Roza T.
Total Marks allotted: 50 marks
a) Details of Continuous Assessment (CA)
40% of the total marks per course. 

Marks allotted for CA is 20 marks.
Breakup of the 20 Marks is as follows:
	Continuous Assessment
	Details
	Marks

	Component 1 (CA-1) 
	Internal class test (online or offline)

· 2 Class tests will be taken for each course

· Marks scored will be computed as the Average of the marks scored by the learner in the 2 Class tests carrying 10 Marks each
	10 marks

	Component 2 (CA-2)
	Presentations/Project Work/ Viva-Voce/ Book Review/ Field visit & its presentations/ Entrepreneurship Fair/ Documentary filming/ Assignments/ Group Discussions Etc.
	10 marks


b) Details of Semester End Examination (SEE)
60% of the total marks per course. 
Marks allotted for SEE is 30 Marks.
Duration of examination will be One Hour.
QUESTION PAPER FORMAT

All Questions are compulsory
	Q. No.
	Particulars
	Marks

	Q.1.
	A) Answer in brief
OR
      B)    Answer in brief

	 8
 

	Q.2.
	A) Answer in brief
OR
      B)    Answer in brief

	 8
 

	Q.3.
	A) Answer in brief
OR
      B)    Answer in brief

	 8
 

	Q.4.
	Case study/application based questions
	 6
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